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Energy Transparency

How do consumers perceive the current energy mix?

—

Wh a tthe@ answer of large corporations?

Morten Albaek
Chief Marketing Officer
Global MarCom & External Relations, Vestas

Wind. It means the world to us.™



The Burning Platform
The world today is confrontediwo Y Ay G NBYy Ra X

Increasing global Energy Demand A mounting Climate Crisis

Global electricity demand is expected to Energy related CO, emissions will
Increase with 4.5% each year for the next Increase 20% by 2035 causing an
10 years. average global temperature in

excessof 3.5 C

Wind. It means the world to us.™




Mankind 1s bornSensible

And willact, react andrioritise sensibly if only presented with insight ak@Cts

As the world leader in

the wind industry, we understand
our obligation to not only ourselves
and our shareholders, but also to the
wind industry and the renewable
industry

as a whole.

We are relentlessly committed to
coming up with solutions and
business cases that advance the
adoption of wind globally.

Which is why Vestas is
committed to

Transparency
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Wind. It means the world to us.™



The EnergyiransparencyChallenge

Are globalcompanies reacting to these batpallengesand in line with the
consumer demand

Facts about the CREX index Global Corporate

Renewable
Energy
Index

The Corporate Renewable Energy Index ranks companies according to their )

voluntary renewable energy procurement. CRE X 6 s mastaclealy a | 2012

identify the level of renewable energy used by corporations around the
world and provide much-needed transparency to companies, investors ,
policy makers, NGOs and last but not least consumers. In 2012, the CREX
includes more than 300 companies from 26 countries.

Global C
e g Facts about the GCWS
2012

4 The Global Consumer Wind Study (GCWS) is a global study focusing
on c ons umereferéneces reqgarding energy, their demand for
products made with renewable energy, as well as In 2012, the study
was conducted among ~24,000 consumers from 20 countries.




EnergyTransparency for Corporations
Main Findings from CRE>GIobal data

In 2011, of the 389 CREX companies in 26 countries, 35 companies
QF secured 100% of their total electricity consumption from
renewable energy

Companies obtain renewable electricity a number of ways, with
direct investment being the most popular, at 40% of renewable
electricity purchases in 2011, closely followed by RECs at 38%

CREX found that companies invest in renewable energy for a
variety of reasons, including fulfilling sustainability goals, enhancing
their brand, retaining and motivating employees, security supplies




